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INFO ABSTRACT

Article History This research investigated the significance of entrepreneurial self-efficacy and
Received: intellectual agility-resonance in influencing entrepreneurial intention among
2024-05-25 individuals from the Generation Z cohort. The research is grounded in Social
Revised: Cognitive Theory (SCT). The research sample consisted of 279 students who were
2024-07-14 engaged in entrepreneurial activities on campus. This study uses structural
Accepted: equation modeling partial least squares (SEM-PLS). The findings demonstrated
2024-08-30 that entrepreneurial creativity had the potential to enhance both entrepreneurial

self-efficacy and intellectual agility-resonance. Moreover, the combination of
entrepreneurial self-efficacy and intellectual agility-resonance could enhance the
entrepreneurial intention of individuals belonging to Generation Z. Other studies
have demonstrated that entrepreneurial inventiveness does not have a direct
impact on entrepreneurial ambition. An essential factor in connecting the impact
of entrepreneurial creativity to entrepreneurial intention includes entrepreneurial
self-efficacy and intellectual agility-resonance as mediators. The results expanded
Social Cognitive Theory by giving empirical evidence concerning the significant
role of entrepreneurial self-efficacy and intellectual agility-resonance in mediating
the link between entrepreneurial creativity and entrepreneurial intention. These
findings corroborated SCT's perspective that personal and cognitive elements
were crucial in developing entrepreneurial behavior and gave practical
implications for boosting entrepreneurship education and development among

Gen Z.
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INTRODUCTION

Higher education is crucial in promoting and empowering Generation Z students to
engage in entrepreneurship (Hossain et al., 2023; Seemiller & Grace, 2017). The likelihood
of Generation Z desiring to initiate a business is 55% higher than that of millennials (Patel,
2017). They acknowledge the significance of cultivating creativity and entrepreneurial
abilities among their student population. This support is comprehensive, incorporating many
efforts designed to provide students with the required information, skills, and resources to
initiate and expand their businesses. Entrepreneurship education will have an impact on the
attitude toward entrepreneurship (Purmono, 2023; Setiawan et al., 2022), entrepreneurial
self-efficacy (Setiawan et al., 2022), and the intent of Generation Z in establishing their
business (Papp-Vary et al., 2023; Purmono, 2023).

There exists a strong correlation between entrepreneurship education, creativity, and
the start of a new company venture (Schimperna et al., 2021; Wang et al., 2022). The fact
that creativity distinguishes humans from other species explains a substantial portion of our
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general interest in the subject (Ko & Butler, 2007). Creativity pertains to generating original
and valuable concepts and commaodities (Amabile et al., 1996; Zampetakis, 2008). Career
success, particularly in the establishment of new firms, is propelled by creativity (Chang &
Chen, 2020). Creativity will have an impact on innovation (Skare et al., 2022; Zampetakis,
2008), innovation capabilities (Ferreira et al., 2020), perceived usefulness (Putro &
Takahashi, 2024), entrepreneurial intention (Valdez-Juarez & Garcia Pérez-de-Lema, 2023),
the achievement of emerging enterprises (Ireland & Webb, 2007).

In entrepreneurial education, entrepreneurial self-efficacy pertains to an individual's
conviction in their capacity to effectively initiate and oversee a business venture (Liu et al.,
2019). The foundation may be traced back to the research conducted by Albert Bandura,
who proposed the notion of self-efficacy as a cohesive framework for modifying behavior.
Self-efficacy is a vital factor in entrepreneurial education since it significantly influences
students' views toward entrepreneurship and their inclination to engage in entrepreneurial
activities. Entrepreneurial self-efficacy is subject to the influence of multiple factors,
including but not limited to creativity (Li, Murad, et al., 2020), entrepreneurial passion
(Ferreira-Neto et al., 2023; Li, Murad, et al., 2020), entrepreneurial mindset (Jiatong et al.,
2021), entrepreneurial experience (Bohlayer & Gielnik, 2023), the effectiveness of
entrepreneurship education (Lestari et al., 2022; Saptono et al., 2021), mentoring (Cho et al.,
2020), and various other factors.

Intellectual agility-resonance is a concept proposed by Panjaitan et al. (2023) that
encompasses the dynamic interplay between "resonance,” which refers to the ability to link
and utilize diverse perspectives, and intellectual agility, which refers to the ability to learn
and process information rapidly. Thanks to this synergistic mix, society is becoming more
adept at confronting difficult situations, recognizing possibilities, and making prudent
decisions in the context of sustainable transformation.

We have identified a gap in the research findings regarding entrepreneurial creativity
and entrepreneurial intention. Prior studies have elucidated that entrepreneurial creativity
can enhance entrepreneurial intention (Abdelfattah et al., 2022; Anjum et al., 2021; Laguia
et al., 2019; Murad et al., 2021; Valdez-Juarez & Garcia Pérez-de-Lema, 2023). Prior
research has demonstrated that entrepreneurial creativity does not have a substantial impact
on entrepreneurial intention (Nguyen et al., 2021). These variations in research findings
prompt us to suggest that entrepreneurial self-efficacy and intellectual agility-resonance play
a mediating role in the relationship between entrepreneurial creativity and entrepreneurial
intention. This research investigates the significance of entrepreneurial self-efficacy and
intellectual agility-resonance in influencing entrepreneurial intention among individuals
from the Generation Z cohort.

LITERATURE REVIEW
Generation Z and Entrepreneurial Intention

Gen Z is described as the post-millennial generation. Generation Z was born from
1995-2010 (Seemiller & Grace, 2017). The Generation Z cohort is the initial cohort of
youngsters who possess extensive access to digital communication technology (Bassiouni &
Hackley, 2014). Generation Z is exposed to the internet as early as 3 years old (V. Ward,
2013). Generation Z is commonly characterized as possessing a heightened sense of self-

[211]


https://doi.org/10.18196/jbti.v15i2.22468

Vol. 15 No. 2 (2024): August 2024, page: 210-230 DOI: https://doi.org/10.18196/jbti.v15i2.22468

awareness, independence, and motivation in comparison to preceding generations (Purmono,
2023). Generation Z exhibits a preference for participating in experiential learning activities
that allow them to promptly apply acquired knowledge to real-world situations (Seemiller &
Grace, 2017).

Entrepreneurial intention pertains to the cognitive process that occurs before engaging
in entrepreneurial activities, representing the initial and pivotal phase of the entrepreneurial
endeavor. Entrepreneurial intention pertains to the inclination to establish a novel business
venture and pursue an alternative professional path in lieu of conventional employment (A.
Ward et al., 2019b) or the generation of novel value propositions for existing enterprises
(Bird, 1988). In a study conducted by Ozaralli and Rivenburgh (2016) and Nurfadilah et al.
(2020), a significant association was observed between personality traits and inclinations
toward entrepreneurship (ITE) among Generation Z. Additional studies elucidate that the
intention towards entrepreneurship among individuals belonging to generation Z is
significantly impacted by positive attitude (Etrata & Raborar, 2022; Eyel & Vatansever
Durmaz, 2019; Hossain et al., 2023; Purmono, 2023), self-efficacy (Burlea-Schiopoiu &
Popovici, 2024), entrepreneurial resilience (Hossain et al., 2023), entrepreneurial
disposition, entrepreneurial skill and knowledge (Etrata & Raborar, 2022).

Social Cognitive Theory (SCT)

Social cognitive theory is a psychological perspective on human functioning that
underscores the critical role of the social environment in the processes of self-regulation,
learning, and motivation (Schunk & DiBenedetto, 2020). Bandura (1997) and Schunk and
Pajares (2010) explained the relationship between SCT and self-efficacy. Bandura (1997)
noted that self-efficacy originates from the social cognitive theory, positing that beliefs in
one's ability to do tasks are crucial in driving human motivation, cognition, and behavior.
Schunk and Pajares (2010) proceeded to define self-efficacy and demonstrate its integration
into a theory of personal and collective agency, which plays a crucial role in regulating
human well-being and achievement. Individuals utilize self-efficacy as a framework to
structure and implement their behaviors in order to attain future objectives (Yin et al., 2022).
The individual's objective is to have the intention to become an entrepreneur.

The main notion of SCT is the dynamic interaction between personal variables,
behavior, and environmental circumstances (Tran & Von Korflesch, 2016). Intellectual
agility-resonance refers to the ability of humans to successfully engage with their
surroundings, modify their actions depending on feedback, and acquire new abilities through
adaptive learning. Intellectual agility-resonance refers to the cognitive ability and
adaptability that enables individuals to adjust and create new ideas, enhances their belief in
their abilities, and boosts their intent to engage in entrepreneurial activities. This feature
enhances an individual's capacity to adjust and create new ideas within an entrepreneurial
environment.

Entrepreneurial Creativity

The notion of creativity has gained significant relevance within the realm of business
(Valdez-Juarez & Garcia Pérez-de-Lema, 2023). Creativity can be defined as a unique and
suitable, practical, accurate, or valuable reaction to a given problem, which is heuristic rather
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than algorithmic (Amabile, 1988). Creativity refers to the capacity to establish connections,
associations, or modifications to preexisting knowledge in order to produce novel,
noteworthy, and innovative concepts. It undermines an individual's capacity to adjust,
perceive potential dangers, incorporate concepts, engage in flexible thinking, and
demonstrate a willingness to exchange ideas. Anjum et al. (2020) defined creativity as the
process of uncovering the interconnectedness of many elements and utilizing them to attain
a deeper comprehension. Creativity refers to the ability of humans to imagine, create,
modify, and innovate (Batchelor & Burch, 2012).

Creativity refers to the cognitive process of generating innovative ideas or solutions to
address unique and practical challenges (Amabile et al., 1996). Creativity exerts a significant
impact on cognitive abilities and fosters a receptive mindset towards the production of
innovative concepts. Additionally, it noticeably enhances perseverance and a goal-oriented
mindset. Creativity prompts individuals to question established norms and recognize their
potential for surpassing perceived limitations (Ferreira-Neto et al., 2023). Creative
individuals tend to exhibit confidence (Ferreira-Neto et al., 2023). Creativity and confidence
(self-efficacy) are closely interconnected, as creativity necessitates the bravery to think
unconventionally and investigate novel concepts. Individuals who possess creative abilities
often demonstrate a strong sense of self-assurance when it comes to articulating their
thoughts and concepts, as they hold a firm belief in their capacity to develop novel and
inventive solutions.

H1: Creativity has a positive influence on entrepreneurial self-efficacy.

We describe intellectual agility-resonance as the capacity to engage in rapid and
adaptable thinking, as well as to establish meaningful intellectual connections with others
by comprehending and relating to their thoughts and ideas. In order to enhance intellectual
agility-resonance, it is necessary to foster an environment that promotes innovation and
creativity. According to Malibari and Bajaba (2022), the impact of the innovation climate
on intellectual agility is elucidated. Promoting inventive behavior can be accomplished by
creating a conducive innovation environment that encourages receptiveness to new ideas and
increases individuals' motivation to seek them actively (Li, Makhdoom, et al., 2020; Yu et
al., 2013).

H2: Entrepreneurial creativity has a positive influence on intellectual agility-resonance.

The implementation of creativity and entrepreneurial education is crucial for the
establishment of new firms (Valdez-Juarez & Garcia Pérez-de-Lema, 2023) and for
enhancing entrepreneurial intention (Anjum et al., 2021; Ferreira-Neto et al., 2023; Valdez-
Juarez & Garcia Pérez-de-Lema, 2023). Creativity has a fundamental role in fostering
innovation, facilitating the generation of original ideas, the visualization of innovative
solutions, and the exploration of unexplored domains within the realm of business (Krskova
& Breyer, 2023). Through the cultivation of creativity, individuals with ambitions in
entrepreneurship can recognize unexplored possibilities, surmount challenges, and convert
their inventive concepts into concrete enterprises. Moreover, the cultivation of creativity
fosters a culture characterized by adaptability and resilience, providing entrepreneurs with
the capacity to adjust their plans in accordance with evolving market dynamics and emerging
trends. In essence, creativity not only enables individuals to create new businesses but also
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cultivates the entrepreneurial drive required to pursue these endeavors with enthusiasm,
determination, and persistence.
H3: Entrepreneurial creativity has a positive influence on entrepreneurial intention.

Entrepreneurial Self-Efficacy

The concept of entrepreneurial self-efficacy (ESE) holds significant relevance within
the realm of entrepreneurship (Bandura, 1997), particularly in the context of entrepreneurial
endeavors (Bohlayer & Gielnik, 2023; Javadian et al., 2018). Self-efficacy refers to the set
of talents and abilities that play a crucial role in shaping an individual's confidence, behavior,
business conduct (Bandura, 2001; Mozahem, 2021), entrepreneurial attitude orientation
(Setiawan et al., 2022), launching a new company (Shinnar et al., 2014; Van de Ven et al.,
2007), and improving business performance (Miao et al., 2017). Self-efficacy can be
acquired and developed through a multifaceted process involving social modeling, social
influences, social learning, and reinforcing obtained from an individual's surroundings and
individuals in their social circle (Wijewardena et al., 2023). The level of entrepreneurial self-
efficacy significantly influences individuals' inclination toward pursuing entrepreneurship
as a professional path (Madawala et al., 2023).

Multiple studies elucidate that entrepreneurial self-efficacy has the potential to
enhance an individual's inclination toward entrepreneurship (Lestari et al., 2022; Li, Murad,
etal., 2020; Naktiyok et al., 2010; Park & Choi, 2016). Entrepreneurial self-efficacy pertains
to an individual's conviction in their capacity to effectively execute entrepreneurial activities
and surmount obstacles linked to initiating and overseeing a business venture (Isma et al.,
2020; A. Ward et al., 2019a). Entrepreneurial self-efficacy holds significant importance in
influencing the attitudes (Setiawan et al., 2022; Wardana et al., 2020), behavior (Amagir et
al., 2020; Li, Murad, et al., 2020), and performance (Miao et al., 2017; Newman et al., 2019).
Entrepreneurial self-efficacy plays a crucial role in bolstering individuals' confidence,
tendency for risk-taking, persistence, invention, opportunity recognition, and resource
mobilization. These factors collectively contribute to an increased predisposition towards
entrepreneurship and a higher probability of achieving success in entrepreneurial pursuits.
H4: Entrepreneurial self-efficacy has a positive influence on entrepreneurial intention.

Intellectual Agility-Resonance

Intellectual agility-resonance is a concept developed by Panjaitan et al. (2023). The
term "intellectual agility-resonance” seems to encompass the integration of intellectual
agility and resonance in the context of comprehension or communication. Firstly, intellectual
agility. The concept of intellectual agility is a recently emerged facet of human capital that
plays a significant role in fostering innovation inside enterprises (Malibari & Bajaba, 2022).
Intellectual agility means the ability to change structures (Bontis et al., 2002), modify its
strategic direction, or reallocate its resources in order to generate value (Charbonnier-Voirin,
2011; Teece et al., 2016). The nature of intellectual agility is dualistic (Dabi¢ et al., 2021).
The primary focus pertains to the adaptability and efficiency with which the human capital
inside a business, specifically its employees, acquires the capacity to address emerging
challenges effectively.
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Furthermore, it pertains to the capacity of management to establish a conducive
atmosphere that can augment the cognitive adaptability of human resources. Resonance is
commonly seen as the capacity to establish intellectual or emotional connections with
people, comprehend and empathize with their viewpoints, and engage in effective
communication.

Intellectual agility transcends the mere establishment of an environment that fosters
innovation (Dabic¢ et al., 2021). Intellectual agility-resonance holds considerable importance
in influencing entrepreneurial intention through its facilitation of adaptability, alignment
with personal values, tendency for risk-taking, problem-solving skills, and ability to
collaborate. Individuals who exhibit these attributes are more likely to be motivated by a
robust determination to seek entrepreneurial prospects and achieve success in their pursuits.
H5: Intellectual agility-resonance has a positive influence on entrepreneurial intention.

Entrepreneurial Self-Efficacy and Intellectual Agility-Resonance as Mediator

Prior studies indicate that entrepreneurial innovation does not have a substantial
impact on generating interest in entrepreneurship (Nguyen et al., 2021). Multiple research
elucidates the necessity of incorporating dimensions that serve as mediators in the
relationship between entrepreneurial creativity and entrepreneurial intention (Miranda et al.,
2017; Zampetakis & Moustakis, 2006). Stolz et al. (2022) asserted that creativity enhances
individuals' behavior and actions, hence fostering the development of creative self-efficacy.
This capacity subsequently facilitates the generation of original ideas and the potential for
entrepreneurial endeavors. It is also possible to state that the disposition for creativity can
boost confidence and make one see greater success possibilities in starting a venture. Solely
possessing creativity does not inherently generate positive intents to initiate a new business
endeavor. Instead, individual creativity plays a crucial role in fostering self-belief and
bolstering confidence in one's capacity to undertake the daring undertaking of embarking on
a new company venture (Nguyen et al., 2021).

Intellectual agility-resonance can serve as a mediator between entrepreneurial
creativity and entrepreneurial intention. The possession of effective creative thinking skills
empowers entrepreneurs to capitalize on and capitalize on chances for problem-solving, idea
generation and communication, and the creation of good impact (Brownson & Usoro, 2024).
The influence of intellectual agility-resonance on the relationship between entrepreneurial
creativity and entrepreneurial intention is noteworthy through the facilitation of ideation
processes, reinforcement of commitments, and guidance of activities toward desired
entrepreneurial objectives.

H6: Entrepreneurial self-efficacy as a mediator between entrepreneurial creativity and
entrepreneurial intention.
H7: Intellectual agility-resonance as a mediator between entrepreneurial creativity and
entrepreneurial intention.
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Figure 1 presents the proposed research model.
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Figure 1. Proposed Research Model

RESEARCH METHOD
Respondent

The study was centered on university students who were registered at educational
institutions situated in Makassar, Indonesia. The present study employed a questionnaire as
a data collection instrument to get information from participants. The questionnaire was
completed by the researcher, who posed inquiries pertaining to the research and disseminated
them to the participants. When disseminating questionnaires, we utilized a functionality
known as Google Forms. Google Forms provides excellent accessibility, a user-friendly
interface, and cost-efficiency for data collection.

Moreover, its seamless incorporation with Google Sheets, robust data protection
capabilities, and adaptability in survey creation rendered it a very effective instrument for
collecting research data. After two weeks of gathering the questionnaire responses, the
gathered data were analyzed to provide research findings. The data from all responders could
be utilized as all participants have thoroughly completed it. The research achieved a response
rate of 100%.

In Makassar City, a total of 279 questionnaires were provided to the respondents. The
quantity of samples meets the minimal standards. Theoretically, SEM-PLS has the benefit
of requiring a smaller sample size compared to other procedures (Urbach & Ahlemann,
2010). This guideline suggests that the minimum sample size should be ten times greater
than the highest number of arrowheads directed toward a latent variable in any part of the
PLS path model (Barclay et al., 1995). The collected surveys can be utilized as data for this
research. The data indicates that 51.90% of the respondents are female, while 48.10% are
male. All participants belonged to the age group of 18 to 21 years. Generation Z constitutes
the subsequent cohort of participants in this poll.

Measurement and Analysis

Every instrument item employs a Likert scale consisting of five scales. When
comparing the answers, number 1 indicates a high level of unhappiness with the questions
asked. In contrast, number 5 indicates a high level of satisfaction with the questions asked
in the provided questionnaire. The subsequent constructs and indicators (Table 1) are
commonly employed in research.
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Table 1. Measurement Items of Construct

Variable

Measurement Item

References

Entrepreneurial
Self-Efficacy (ESE)

ESE1

ESE2

ESE3

ESE4

ESE5

| possess a strong belief in my capacity to
recognize potential business prospects
effectively.

| possess the assurance to generate novel
business concepts and merchandise.

| possess the capability to develop goods that
effectively address unmet client demands.
I am confident in my ability to develop a
novel product successfully.

| possess a strong belief in my ability to
perform tasks effectively, notwithstanding
persistent pressure and disagreement.

Adapted from
Wardana et al.
(2020), Kumar and
Shukla (2022),
Shahab et al. (2019)

Intellectual Agility-
Resonance (IAR)

IAR1

IAR2

IAR3

IAR4

IAR5

I am perpetually seeking novel business
prospects in the future

| consistently engage in collaboration with
colleagues and am prepared to embrace
obstacles.

| consistently experience skepticism toward
ambiguous information.

I consistently assess the relevance of newly
acquired information within the framework of
my task or project.

I have consistently believed that acquiring
knowledge from various perspectives
enhances my comprehension of intricate
matters.

Adapted from
Jiatong et al. (2021);
Panjaitan et al.
(2023)

Entrepreneurial
Creativity (EC)

EC1

EC2

EC3

EC4

EC5

| possess the capacity to generate innovative
resolutions to complex challenges.

| frequently devise innovative resolutions to
challenges.

Frequently, I generate novel and inventive
concepts.

I have a preference for adopting an alternative
perspective.

In my leisure time, | frequently engage in the
creation of innovative initiatives or ideas.

Adapted from
Ferreira-Neto et al.
(2023); Kumar and
Shukla (2022)

Entrepreneurial
Intentions (EI)

Ell

EI2

EI3

El4

EIS

| possess an unwavering determination to
establish a corporation in the future.

I am fully committed to initiating and
managing my enterprise.

My career objective is to establish myself as
an entrepreneur.

I am fully committed to undertaking whatever
necessary steps to achieve this aim.

I am deeply contemplating the idea of
initiating a company.

Adapted from
Ferreira-Neto et al.
(2023); Jiatong et al.
(2021)

The study model and hypothesis were tested using the Partial Least Squares Path
Modeling Method (PLS-SEM) with the assistance of WarpPIs 8. The PLS-SEM technique
enables this by calculating the associations between measurements and structural models
individually rather than concurrently (Hair et al., 2019). Researchers derive advantages from
the greater level of statistical power offered by PLS-SEM in comparison to CB-SEM (Hair,
Hult, Ringle, Sarstedt, et al., 2017). Increased statistical power enhances the likelihood of
PLS-SEM accurately detecting significant correlations within the population (Sarstedt et al.,
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2020). This study used PLS-SEM because it let researchers predict complicated models with
lots of constructs, indicator variables, and structure paths without making assumptions about
how the data is distributed (Hair et al., 2019). To quantify mediation effects in WarpPLS,
create a research model with routes from the independent variable to the mediating variable
and the dependent variable, then execute SEM and bootstrapping analysis. Check the
bootstrapping findings for the significance of the mediation effect by looking at the p-value
and confidence interval for the indirect impact.

RESULTS AND DISCUSSION
Assessing Measurement Model

The objective of convergent validity is to assess the validity of the associations
between indicators and their underlying constructs or variables. PLS-SEM encompasses two
distinct forms of validity: convergent validity and discriminant validity (Hair, Hult, Ringle,
& Sarstedt, 2017). Loading factors and average variance extracted (AVE) are indicators of
convergent validity. According to the findings of Hair et al. (2019), the minimal loading
factor value is 0.708, although the average variance extracted (AVE) exceeds 0.50.

Table 2. Validity and Reliability

Variebel & Indikator Loading AVE Composite Cronbach

Factor Reliability Alpha

Entrepreneurial Self-Efficacy (ESE) 0.633 0.895 0.852

ESE1 0.775

ESE2 0.863

ESE3 0.844

ESE4 0.822

ESES5 0.757

Intellectual Agility — Resonance (IAR) 0.588 0.851 0.766

IAR1 0.750

IAR2 0.740

IAR4 0.793

IARS 0.782

Entrepreneurial Creativity (EC) 0.642 0.899 0.858

EC1 0.800

EC2 0.872

EC3 0.862

EC4 0.709

EC5 0.756

Entrepreneurial Intentions (EI) 0.709 0.924 0.897

Ell 0.809

EI2 0.811

EI3 0.866

El4 0.856

EI5 0.866

According to Table 2, the loading factor and average variance extracted (AVE) values
exceed the specified levels. We employed the Root Square of Average Variance Extracted
(AVE) (Fornell & Larcker, 1981). The findings indicate that the square root of the average
variance extracted (AVE) exceeds the correlation between the components. Therefore, it
may be inferred that the suggested items possess the capability to assess the construct
(exhibiting strong validity).

The subsequent stage involves evaluating the dependability of internal consistency,
typically with Joreskog's (1971) composite reliability measure. Values of reliability ranging
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from 0.70 to 0.90 are considered to be within the range of "satisfactory to good” (Hair et al.,
2019). The Cronbach Alpha coefficient should exceed 0.60. Table 2 indicates that the
dependability is satisfactory. Then, Table 3 presents the validity discriminant test.

Table 3. Validity Discriminant

Variable EC ESE IAR El
Entrepreneurial Creativity (EC) (0.801)
Entrepreneurial Self-Efficacy (ESE) 0.730 (0.795)
Intellectual Agility-Resonance (IAR) 0.707 0.646 (0.767)
Entrepreneurial Intentions (EI) 0.488 0.479 0.562 (0.842)

Assessing Structural Model

Before doing the structural model assessment, we examined the inner VIF values to
assess the presence of multicollinearity among the latent variables. In the absence of
multicollinearity, a VIF value below 5 is indicative (Hair et al., 2011). All VIF values in this
investigation are below 5, as indicated by the results (EC=2.703; ESE=2.342; I1AR=2.393;
El=1.522).

Table 4: Hypothesis Testing

Hypothesis Result Reject/ Accepted
H1 = Entrepreneurial Creativity > B=0.732; p<0.001 H1 Accepted
Entrepreneurial self-efficacy
H2 = Entrepreneurial Creativity = Intellectual B=0.714; p<0.001 H2 Accepted
Agility-Resonance
H3 = Entrepreneurial Creativity = B=0.085; p=0.081 H3 Reject
Entrepreneurial Intention
H4 = Entrepreneurial self-efficacy 2> B=0.156; p=0.004 H4 Accepted
Entrepreneurial Intention
H5 = Intellectual Agility-Resonance - B=0.407; p<0.001 H5 Accepted
Entrepreneurial Intention
H6 = Entrepreneurial Creativity > B=0.114; p<0.001 H6 Accepted

Entrepreneurial self-efficacy >

Entrepreneurial Intention

H7 = Entrepreneurial Creativity = Intellectual B=0.291; p<0.001 H7 Accepted
Agility-Resonance - Entrepreneurial

Intention

Table 4 displays the outcomes of the hypothesis test. There is a notable and beneficial
impact of entrepreneurial creativity on both entrepreneurial self-efficacy (= 0.732;
p<0.001) and intellectual agility-resonance (= 0.714; p<0.001), hence providing validation
for hypotheses H1 and H2. The findings indicated that entrepreneurial creativity has a
favorable impact on entrepreneurial intention (= 0.085; p=0.081), but this impact is not
statistically significant. Therefore, H3 is not supported. Moreover, there is a positive and
statistically significant relationship  between entrepreneurial self-efficacy and
entrepreneurial intention (B = 0.156; p= 0.004). Similarly, the influence of intellectual
agility-resonance on entrepreneurial intention is also substantial (f = 0.407; p<0.001). The
validity of H4 and H5 can be inferred. The present study examines the mediating role of two
dimensions, namely entrepreneurial self-efficacy and intellectual agility-resonance. The
relationship between entrepreneurial self-efficacy and entrepreneurial creativity on
entrepreneurial intention is found to be significant (f = 0.114; p<0.001). The relationship
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between intellectual agility-resonance and entrepreneurial creativity on entrepreneurial
intention is found to be significant (f =0.291; p<0.001). H6 and H7 have been verified. Both
mediation influences are included in the full mediation category.

The presence of creativity in entrepreneurship has a beneficial and notable influence
on one's belief in one's ability to succeed as an entrepreneur. The findings of this study align
with the results of prior research conducted by Ferreira-Neto et al. (2023). Entrepreneurial
creativity is a crucial trait that involves the capacity to develop novel ideas, inventive
solutions, and economic prospects (Gundry et al., 2014). When individuals belonging to
Generation Z possess the capacity to create innovative and distinct thoughts and solutions,
it enhances their self-assurance in their aptitude to accomplish entrepreneurial tasks and
conquer rising obstacles. Furthermore, creativity empowers Generation Z to exhibit
enhanced flexibility and adaptability when confronted with shifts in the market or corporate
landscape. Individuals with a creative mindset are often more inclined to embrace risks since
their inclination toward innovation motivates them to explore novel and diverse
opportunities. Generation Z's confidence in their capabilities is reinforced by their capacity
to generate innovations and distinguish their products or services. The successful
implementation of creative ideas validates their competence in attaining their objectives. In
addition to that, creativity aids Generation Z in developing strong mental resilience and
swiftly overcoming failure. Creativity not only enhances innovation and commercial
expansion but also bolsters entrepreneurs' self-assurance in confronting obstacles and
attaining triumph in the realm of entrepreneurship.

The relationship between entrepreneurial creativity and intellectual agility resonance
is characterized by a mutually reinforcing dynamic that fosters innovation, adaptability, and
cognitive flexibility within entrepreneurial endeavors. Entrepreneurial creativity, defined by
the generation of novel ideas, innovative solutions, and the ability to identify and capitalize
on opportunities (Barakat et al., 2014), catalyzed enhancing IAR. Individuals who exhibit
high levels of entrepreneurial creativity are often adept at thinking outside the box,
navigating complexity, and embracing uncertainty, all of which are essential components of
intellectual agility. As entrepreneurs, Generation Z engages in creative problem-solving and
innovative thinking, and they develop a cognitive agility that enables them to adapt quickly
to changing circumstances and capitalize on emerging trends. It heightened intellectual
agility resonates throughout their entrepreneurial endeavors, empowering them to effectively
navigate challenges, seize opportunities, and drive innovation within their ventures. In turn,
the cultivation of IAR further fuels entrepreneurial creativity, creating a positive feedback
loop that propels entrepreneurial success and sustainable growth.

While creativity in entrepreneurship often correlates positively with entrepreneurial
intention, it is not always statistically significant. The findings of this study contradict the
findings of prior studies (Abdelfattah et al., 2022; Anjum et al., 2021; Laguia et al., 2019;
Murad et al., 2021; Valdez-Juarez & Garcia Pérez-de-Lema, 2023). While persons with high
levels of creativity are more inclined to have intentions of participating in entrepreneurial
activities, the strength of this link may not be consistently foreseeable in all situations or for
all individuals. The lack of ability to develop several alternative ideas simultaneously may
diminish the impact of entrepreneurial creativity on entrepreneurial intentions among
students. One of the mentioned factors is the ability to adopt different perspectives, as shown
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by the lowest loading factor on the item "I have a preference for adopting an alternative
perspective.” Students tend to have a limited ability to perceive problems or situations from
different perspectives while developing new ideas. Thus, the lack of ability to generate
several alternative perspectives may be a possible reason why their entrepreneurial creativity
is not strongly related to their entrepreneurial intentions.

The positive and significant relationship between entrepreneurial self-efficacy and
entrepreneurial intention among Generation Z underscores the crucial role of self-belief in
shaping their intention toward entrepreneurship. The findings of this study align with prior
research (Lestari et al., 2022; Li, Murad, et al., 2020; Naktiyok et al., 2010; Park & Choi,
2016). Entrepreneurial self-efficacy, which pertains to an individual's confidence in their
ability to undertake entrepreneurial tasks and overcome challenges, serves as a motivational
driver for Generation Z individuals contemplating entrepreneurial pursuits. As members of
a generation known for their tech-savviness, ambition, and desire for autonomy, Generation
Z entrepreneurs rely heavily on their perceived capabilities to navigate the uncertainties and
complexities of starting and managing businesses. A strong sense of self-efficacy instills the
confidence needed to pursue entrepreneurial endeavors, overcome obstacles, and persist in
the face of adversity. Moreover, given the digital nature of their upbringing, Generation Z
individuals are often more inclined towards entrepreneurial ventures that leverage
technology and innovation. Therefore, their entrepreneurial self-efficacy not only influences
their intention to engage in entrepreneurship but also shapes the types of ventures they
pursue, with a focus on leveraging their skills and competencies in the digital realm. This
positive relationship highlights the importance of fostering and nurturing entrepreneurial
self-efficacy among Generation Z individuals to empower them to pursue their
entrepreneurial aspirations and contribute to innovation and economic growth in the digital
age.

The positive and significant relationship between intellectual agility-resonance and
entrepreneurial intention among Generation Z underscores the importance of cognitive
flexibility and adaptability in shaping their entrepreneurial aspirations. Intellectual agility-
resonance refers to the ability to quickly adapt, think critically, and innovate in response to
dynamic challenges and opportunities. For Generation Z, a cohort known for their digital
fluency, openness to change, and appetite for innovation, possessing high levels of
intellectual agility-resonance equips them with the cognitive skills necessary to navigate the
fast-paced and ever-evolving landscape of entrepreneurship. Generation Z individuals often
exhibit a strong inclination towards entrepreneurial endeavors that align with their values of
autonomy, creativity, and social impact. Their ability to resonate intellectually with the
challenges and opportunities inherent in entrepreneurship enables them to envision
innovative solutions, capitalize on emerging trends, and identify market gaps. Moreover, the
digital-native nature of Generation Z fosters a mindset of continuous learning and
experimentation, which synergizes with the principles of intellectual agility.

Entrepreneurial self-efficacy is a vital factor that connects entrepreneurial creativity
and intention. It refers to the belief in one's capability to engage in entrepreneurial activity
effectively. Entrepreneurial creativity, which refers to the ability to produce novel and
inventive ideas and solutions (Hu et al., 2018), frequently ignites the aspiration to undertake
entrepreneurial endeavors. Nevertheless, the process of transforming innovative concepts
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into concrete entrepreneurial endeavors necessitates a sense of certainty and belief in oneself.
Entrepreneurial self-efficacy is crucial here since it enhances individuals' confidence in their
capacity to overcome the difficulties associated with entrepreneurship. From this
perspective, Generation Z, which has greater degrees of entrepreneurial self-efficacy, is
more inclined to turn their creative goals into tangible entrepreneurial intentions and actions.
Studies indicate that treatments targeting the improvement of entrepreneurial self-efficacy
can successfully promote entrepreneurial intentions and behaviors in persons with creative
dispositions, hence stimulating innovation and economic growth.

Intellectual agility resonance serves as the bridge between entrepreneurial creativity
and entrepreneurial intention by allowing individuals to adaptively traverse the difficulties
and uncertainties that come with the entrepreneurial path. Entrepreneurs who have a strong
intellectual agility resonance exhibit the ability to think flexibly and adaptively, enabling
them to deal with uncertainty comfortably, try out various strategies, and make changes as
needed. Their agility enables them to efficiently transform their creative thoughts into
practical strategies and business endeavors. Furthermore, the ability to think quickly and
adaptively enhances a proactive mindset in identifying and pursuing opportunities, thereby
reinforcing the goal of being entrepreneurial. Individuals possessing this characteristic
exhibit a greater propensity to actively pursue entrepreneurial prospects with assurance and
resolve, perceiving difficulties as chances for development rather than barriers to be evaded.

CONCLUSION

Entrepreneurial self-efficacy and intellectual agility-resonance played a crucial role in
influencing entrepreneurial intentions among Generation Z. Entrepreneurial creativity has
been proven to have a significant positive impact on both factors. However, it did not directly
affect entrepreneurial intentions. Entrepreneurial self-efficacy and intellectual agility-
resonance, on the other hand, demonstrated a strong and significant relationship with
entrepreneurial intentions and acted as full mediators in the relationship between
entrepreneurial creativity and entrepreneurial intentions. These findings emphasized the
importance of developing creativity, self-efficacy, and intellectual agility-resonance in
efforts to foster entrepreneurial intentions among Generation Z.

This study addresses the existing research gap. The research gap in this study lies in
the inconsistent impact of entrepreneurial inventiveness on entrepreneurial intention. The
findings hold significant implications for the advancement of entrepreneurship theory since
they demonstrate that entrepreneurial innovation does not have a direct impact on
entrepreneurial intention. The results expand Social Cognitive Theory by giving empirical
evidence concerning the significant role of entrepreneurial self-efficacy and intellectual
agility-resonance in mediating the link between entrepreneurial creativity and
entrepreneurial intention. These findings corroborate SCT's perspective that personal and
cognitive elements are crucial in developing entrepreneurial behavior and give practical
implications for boosting entrepreneurship education and development among Gen Z.
Intellectual agility-resonance is the capacity of an individual to think flexibly and creatively
when confronted with problems and possibilities. This capacity allows entrepreneurs to
swiftly adjust to changes and discover inventive solutions, thus enhancing their probability
of participating in entrepreneurial endeavors. Entrepreneurial self-efficacy refers to an
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individual's confidence in their capacity to engage in entrepreneurial endeavors effectively.
This notion may amplify motivation and dedication to business aspirations, serving as a
mediator that connects creativity to entrepreneurial intents. People who possess self-
assurance in their capabilities are more likely to be driven to convert imaginative concepts
into concrete activities. By integrating both of these notions, entrepreneurial theory becomes
broader, embracing many psychological and cognitive factors that impact entrepreneurial
ambitions.

This research has various managerial implications. Firstly, higher education
institutions must develop programs that incorporate innovative methods within the
curriculum for entrepreneurship education. These programs should stimulate students to
think creatively, recognize possibilities, and cultivate inventive resolutions to challenges
encountered in the entrepreneurial setting. Entrepreneurship education should be specifically
tailored to enhance students' confidence in their cognitive abilities and ability to succeed as
entrepreneurs. Students can acquire skills and confidence in handling genuine difficulties by
engaging in practical projects, case studies, and business simulations, among other learning
approaches.

Furthermore, by enhancing cognitive flexibility and responsiveness in the Generation
Z population and fostering intellectual agility resonance among Generation Z, stakeholders
can empower them to cultivate the critical thinking, problem-solving, and adaptability skills
needed to thrive in entrepreneurial ventures. This positive relationship not only influences
their intention to engage in entrepreneurship but also contributes to a generation of
innovative and resilient entrepreneurs who are poised to drive economic growth and societal
change in an increasingly complex and interconnected world. Therefore, investing in
initiatives that promote intellectual agility and entrepreneurial self-efficacy among
Generation Z can unlock their potential as future leaders and change-makers in the
entrepreneurial ecosystem. Third, higher education can help develop an entrepreneurship
education model. This research can also enhance the construction of a comprehensive and
intricate model of entrepreneurship by incorporating psychological variables such as
creativity, self-efficacy, and intellectual intelligence in the modeling of the interaction
between elements that impact entrepreneurial goals.

This study has several limitations that need to be considered. First, the sample used
was limited to individuals from Generation Z, which may not represent the broader
population. Second, the data collection method using self-report surveys could introduce
subjective bias from the respondents. Third, this research is cross-sectional, thus unable to
capture the dynamic changes in entrepreneurial intentions over time. Lastly, this study only
considered a few variables, and there may be other factors influencing entrepreneurial
intentions that have not been identified.

For future research, it is recommended to expand the sample scope by involving
individuals from various generations and diverse backgrounds to enhance the
generalizability of the findings. Additionally, using more diverse data collection methods,
such as in-depth interviews or longitudinal studies, could provide deeper insights and reduce
potential bias. Future studies should also consider additional variables that might influence
entrepreneurial intentions, such as environmental factors, social support, and access to
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entrepreneurial resources. Lastly, exploring the interactions between the variables studied
can help in understanding the complex mechanisms underlying entrepreneurial intentions.
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