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The author notes that the published version of this article contains a typographical error in 

the reporting of the number of statement items. 

 

On page 148, the text refers to 10 statement items, whereas the correct number, consistent 

with the original source material from Gyensare et al. (2016) and the analysis presented in 

Figure 2 (page 150), is 15 statement items. 

 

This correction pertains solely to the misrepresentation of the number of items due to a 

typing error. The correction does not affect the analytical procedures, interpretation, or the 

overall conclusions of the study. 

 

The author regrets this oversight and apologizes for any inconvenience caused. 
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