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Abstract

The main objective of this research is to explore the factors that impact individuals' willingness to
pay Zakat on their employment income or professional Zakat based on the Extended Theory of
Planned Behavior (ETPB). The research approach employed in this study was quantitative research
based on primary data. To gather the necessary data, a survey of civil servants (PNS) was conducted
in five departments of the Yogyakarta City government, namely the Health Department,
Environmental Department, Tourism Department, Education Department, and Agriculture
Department. 145 valid questionnaires were analyzed using the partial least squares structural
equation modelling (PLS-SEM). The findings of the research indicate that subjective norms, the
credibility of Zakat Institutions, and information from Zakat management institutions positively
impact the intention to pay Zakat. Nevertheless, the intention to pay Zakat was not positively
influenced by attitude, perceived behavioral control, or understanding of the profession. This
study's implications may assist regulators and policymakers in increasing public awareness of Zakat
contributions. To achieve this, Zakat institutions could make efforts to improve dissemination,
issue circulars, improve services, and promote transparency, particularly in the collection and
distribution of Zakat funds.
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I. Introduction

According to Islamic tradition, zakat is a financial obligation incumbent upon affluent Muslims to
allocate a portion of their wealth for charitable purposes, specifically to aid members of the
community in need (Sawmar & Mohammed, 2021). This mechanism aims to reduce economic
disparities between the wealthy and the poor (Al Kaaf, 2002) and to foster societal harmony. It is
estimated that the global potential of zakat amounts to approximately US$600 billion (Heikal &
Khaddafi, 2014). Data from the Ministry of Religious Affairs in 2021 indicate that Indonesia's
Muslim population comprises approximately 238,085,657 individuals. The projected nationwide
collection of ZIS-DSKL (Zakat Infaq Sedekah-Other Religious Social Funds) for 2023 is estimated at
IDR 33 trillion, with contributions of IDR 9.2 trillion by BAZNAS RI, IDR 15.8 trillion by provincial
and regency/city BAZNAS authorities (Badan Amil Zakat Nasional, the National Zakat
Administrative Agency), and IDR 7.9 trillion by LAZ (Lembaga Amil Zakat, Zakat Administrative
Agency managed by a non-governmental organization). Nonetheless, the funds collected through
official zakat institutions are significantly lower than expected, highlighting a lack of public
awareness regarding the use of official channels for zakat payment (Istikhomah & Asrori, 2019).

Research suggests that the insufficient collection of zakat, an obligatory act of worship for
Muslims, may be linked to non-compliance among Muslims in fulfilling this religious duty
(Sadallah et al., 2023). This phenomenon has been documented in multiple countries, including
Yemen (Bin-Nashwan et al., 2021), Nigeria (Farouk et al., 2018), Malaysia (Saad et al., 2019), and
Algeria (Sadallah et al., 2023). The potential and acceptance of zakat vary among different
nations, depending on the willingness to fulfil this obligation, leading to numerous studies on the
factors influencing this behavior.

Previous research has primarily utilized behavioral models, such as the Theory of Planned
Behavior (Heikal & Khaddafi, 2014; Bin-Nashwan et al., 2021) and the Theory of Reasoned Action
(Saad & Haniffa, 2014, Farouk et al., 2018). The Theory of Planned Behavior has proven effective
in predicting individuals' intentions to pay zakat. However, previous studies have mainly focused
on examining the intention to pay zakat (Andam & Osman, 2019; Othman et al., 2017; Ram Al
Jaffri, 2010; Saad et al., 2020; Sadallah et al., 2023). There remains a gap between intention and
behavior, as many people intend to pay zakat but do not follow through. Therefore, further
research is necessary to identify the factors influencing both the intention and actual behavior of
zakat payment.

This paper aims to fill this gap by extending the Theory of Planned Behavior to include additional
factors that influence attitudes towards paying zakat. First, while TPB offers insights into zakat-
paying behavior, it may not be entirely sufficient. As such, this paper proposes an extension to
include factors such as the credibility of zakat institutions, which encompasses public trust,
confidence in their integrity, transparency, and capability in managing zakat; the understanding
of professional zakat; and the information provided by zakat management institutions regarding
transparency and openness (Cokrohadisumarto et al.,, 2020). Incorporating these variables
enables better predictions of future actions and responds to recent recommendations by Kamal
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et al. (2024) for a quantitative study examining the influence of cognitive (knowledge), affective
(attitude), and psychomotor (practice) factors on paying professional zakat.

Secondly, whereas prior studies focused broadly on zakat, this research concentrates on
professional zakat concerning income from one’s profession, such as civil servants. The study was
motivated by the belief that BAZNAS Kota Yogyakarta is not fully leveraging the potential of zakat,
especially professional zakat. With a total of 10,565 civil servants in Kota Yogyakarta, the potential
for professional zakat collection is significant if each pays 2.5% of their income. However, only
2,600 civil servants out of over 5,000 have contributed to professional zakat through BAZNAS
Kota Yogyakarta. This low participation may be due to the non-compliance of muzaki civil servants
who are not actively paying zakat. The findings of this study could serve as a reference for zakat
management bodies to develop marketing strategies based on muzaki preferences.

II. Literature Review
Extended Theory of Planned Behavior (ETPB)

The Theory of Planned Behavior (TPB) is an extension of the Theory of Reasoned Action (TRA) that
was developed to predict and explain individual behavior (Ajzen, 1991). According to the TPB,
behavioral intention is influenced by attitude, subjective norm, and perceived behavioral control.
The TPB has been widely used by researchers studying zakat paying behavior (Saad et al., 2010;
Heikal & Khaddafi, 2014; Saad & Haniffa, 2014), and it has been found to be an effective tool in
understanding the behavioral intention of zakat compliance.

This theory is utilized to address our research objectives and expound on the factors that impact
individuals' willingness to give zakat. However, we have incorporated additional variables, such
as credibility of zakat institutions, understanding of professional zakat, and information about
zakat management institutions, and propose the extended of the theory of planned behavior
(ETPB) and enhance its explanatory power on zakat paying behavior (Smith & McSweeney, 2007;
Sapingi et al., 2011; Linden, 2011; Kashif & De Run, 2015; Kashif et al., 2015; Andam & Osman,
2019; Cokrohadisumarto et al., 2020; Ur Rehman et al., 2021). Our study aims to examine how
attitude, subjective norms, perceived behavioral control, credibility of zakat institutions,
understanding of professional zakat, and information on zakat management institutions influence
intention to pay zakat. We will provide further details on this in the hypothesis development.

Previous Research and Hypotheses Development

Attitude and Intention to Pay Professional Zakat

Attitude refers to a person's psychological inclination towards helping those in need (Shook &
Bratianu, 2010). Previous studies have identified various factors that can influence an individual's
attitude towards paying zakat (Linden, 2011; Huda et al., 2012; Kashif & De Run, 2015; Kashif et
al., 2018). According to TPB, a positive attitude towards zakat payment can impact an individual's
intention to give zakat, meaning that someone who has a favorable outlook towards paying zakat
is more likely to intend to pay it from their wealth. This is supported by previous research which
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found that a positive attitude towards giving zakat is correlated with the intention to give zakat
(Heikal & Khaddafi, 2014; Saad & Haniffa, 2014; Rahman, 2015; Saad et al., 2020). Therefore, to
examine the relationship between attitude and the intention to pay zakat, the researcher
proposes the following hypothesis:

H1: Attitude has a positive effect on the intention to pay professional zakat

Subjective Norms and Intention to Pay Professional Zakat

According to Ajzen and Fishbein (1980), subjective norms refer to an individual's evaluation of
other individuals who may influence their behavior-related decisions. Previous research in various
fields has shown that subjective norms play a significant role in shaping intention (Taylor & Todd,
1995; Venkatesh & Davis, 2000; Gopi & Ramayah, 2007; Ramayah et al., 2009). When it comes to
zakat compliance behavior, studies conducted by Saad & Haniffa (2014) and Farouk et al. (2018)
have found that subjective norms have a significant impact on the intention to comply. However,
Huda et al. (2012) argued that subjective norms do not affect zakat compliance behavior. To test
the effect of subjective norms on intention, the researcher has formulated the following
hypothesis:

H2: Subjective norms have a positive effect on the intention to pay professional zakat

Perceived Behavioral Control and Intention to Pay Professional Zakat

Perceived behavioral control refers to an individual's perception of how difficult it is to carry out
desired behavior, based on their beliefs about the availability of resources and opportunities
needed to achieve that behavior (Ajzen, 1991). This perception is shaped by past experiences and
anticipation of obstacles. According to TPB, perceived behavioral control significantly influences
a person's intention to give zakat. Individuals who perceive that they have control over the
behavior are more likely to pay zakat from their income and have the intention to give zakat (Bin-
Nashwan et al., 2020; Saad et al., 2020). However, some studies have found that perceived
behavioral control does not have a significant effect on the intention to give zakat (Huda et al.,
2012; Heikal & Khaddafi, 2014; Kashif & De Run, 2015; Saad et al., 2020). To test the effect of
perceived behavioral control on intention, the researcher has formulated the following
hypothesis:

H3: Perceived behavioral control has a positive effect on the intention to pay professional zakat

Credibility of Zakat Institution and Intention to Pay Professional Zakat

Institutional trust refers to a donor's confidence in a nonprofit organization, which reduces their
concern that the organization may act in an opportunistic manner. This is an important feature
of a sustainable economy and should be considered (Daskalopoulou, 2019). Zakat institutions play
a central role in collecting and managing zakat funds. Depositing zakat funds and considering
zakat payer’s interest are crucial to the success and survival strategy of these institutions (Kashif
et al., 2018). This is because Muslims are obligated to have an adequate perception of credibility
towards the institution. To examine the effect of the credibility of Zakat institutions on the
intention to pay Zakat, the following hypothesis is formulated:

H4: The credibility of Zakat institutions has a positive effect on the intention to pay professional
Zakat
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Understanding of Professional Zakat and Intention to Pay Professional Zakat

It is believed that having knowledge about zakat is important for people who want to follow it
and predict future actions related to it (Bandura, 1989). The level of knowledge a person has
about zakat can influence their decision to comply with it. Understanding basic teachings of Islam
is also necessary and can affect a person's compliance with zakat (Saad et al., 2020). However,
many people still do not have a proper understanding of how to calculate and determine the
amount to be paid as zakat (Muhammad, 2016). Studies have shown that zakat knowledge has a
significant and positive impact on the intention to pay zakat (Bidin, 2008; Ali et al., 2017; Haji-
Othman et al., 2018). Therefore, to examine the effect of professional zakat understanding on
the intention to pay zakat, a hypothesis has been formulated.

H5: Understanding of professional zakat has a positive effect on the intention to pay professional
zakat

Information Provided by Zakat Management Institution and Intention to Pay Professional Zakat
Zakat-related information has a significant impact on those who receive it. Such information
motivates zakat payers to fulfill their religious obligations by increasing their trust and awareness.
Good information can stimulate a person's intrinsic belief to comply with zakat payment, resulting
in a higher demand trend. This is because better decision-making related to the payment of
donations involving zakat payers' money can be expected, which is considered an excess (Al-
Qaradhawi, 1981). Therefore, it is crucial to prioritize the amount of information regarding zakat
management institutions before creating awareness that leads to an intention to pay zakat. The
spreading of information among muzaki can increase awareness, but it depends on the
affordability and availability of the information. According to a study by Pikkarainen et al. (2004),
acceptance tends to be low or limited without information. Similarly, a study by Panggi et al.
(2022) states that when information is useful, customer knowledge increases as it enables good
and informed decision-making. To test the effect of information on zakat management
institutions on the intention to pay zakat, the following hypothesis is formulated:

H6: Information on Zakat Management Institutions has a positive effect on the intention to pay
professional Zakat

Intention to Pay Zakat and Intention to Pay Professional Zakat

Ajzen (2005) suggests that TPB intention plays a mediating role in the influence of other variables
on behavior. Similarly, Saad & Haniffa (2014) suggest that the effect of independent variables on
behavior is dependent on an individual's intention to perform the behavior of paying zakat. Davis
et al. (1989) also propose that the impact of other variables on behavior is expected to be
mediated by intention. In previous studies, all the independent variables listed in this study have
been found to have a significant relationship with behavioral intention (Smith & McSweeney,
2007; Heikal & Khaddafi, 2014; Andam & Osman, 2019; Bin-Nashwan et al., 2021). Therefore, the
hypothesis formulated to examine the effect of intention as a mediating variable on attitude,
subjective norms, perceived behavioral control, credibility of zakat institutions, understanding of
professional zakat, and information on zakat management institutions on the behavior of paying
zakat is as follows:

H7: Intention to pay zakat has a positive effect on the behavior of paying professional zakat
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III. Methodology

Data

The study involved civil servants from different departments in Kota Yogyakarta, namely the
Environmental, Health, Tourism, Education, and Agriculture agencies. Data was collected using
hard copy questionnaires distributed directly to the respective departments. The questionnaires
comprised of 48 questions about the dimensions of TPB, along with other variables such as the
credibility of zakat institutions, understanding of professional zakat, and information on zakat
management institutions, to identify the behavior of paying professional zakat among civil
servants in Kota Yogyakarta. A total of 145 respondents participated in the study, meeting the
convenience sampling criteria (Creswell, 2017). Out of 220 questionnaires distributed, 145 were
returned for analysis, resulting in a response rate of 66%, which is acceptable. Table 1 contains
further details about the distribution and collection of questionnaires.

Table 1. Questionnaires Distribution and Collection

Number of Number of
\ . Percentage
Name of Agency Questionnaires Returned
- . . (100%)
Distributed Questionnaires
Environmental Department 70 42 60%
Health Department 50 41 82%
Tourism Department 30 18 60%
Education Department 50 27 54%
Agriculture Department 20 17 85%
Total 220 145 66%

This study has developed a questionnaire by adapting questions from various previous studies,
such as Saad & Haniffa (2014), Nuryana (2016), Haji-Othman et al. (2017), Cokrohadisumarto et
al. (2020), and Suharli & Bahariska (2021). The questionnaire is divided into two parts. The first
part focuses on demographic variables such as name, agency name, gender, age, status, latest
education, income, length of service at the agency, and position or rank. The second part is
categorized into eight sub-sections and includes attitude, subjective norm, perceived behavioral
control, credibility of zakat institution, understanding of zakat, information of zakat management
institution, intention to pay zakat, and behavior to pay zakat. This study uses a five-point Likert
scale (e.g., 1 strongly disagrees, 5 strongly agrees) to ask respondents' responses. Additionally,
the researcher provides open questions in the form of knowledge or understanding of
professional zakat, such as whether civil servants pay professional zakat, factors that encourage
paying professional zakat, where to usually pay professional zakat, and how civil servants pay
professional zakat. This study incorporated the control variables such as gender, age, and
academic background as suggested by (Hati & Idris, 2014; Abdullah & Sapiei, 2018). The summary
of measuring variables is presented in Table 2.
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Table 2. Summary of Variables Measurement

Variables Variable Definition Number of Source
Question Items
Attitude (X1) Behavioral  belief  reflects 7 Saad and Haniffa
individual  beliefs  towards (2014) and
zakat. Cokrohadisumarto
et al. (2020).
Subjective Subjective  norms are a 8 Nuryana (2016) and
Norm (X2) person's perception of social Cokrohadisumarto
pressure to do or not do a etal. (2020)
behavior.
Perceived Individual's subjective 6 Nuryana (2016) and
Behavioral interpretation of the influence Haji-Othman et al.
Control (X3) exerted by society on their (2017)
behavior, whether it
encourages them to perform
or abstain from a particular
action
Credibility of The credibility of zakat 5 Cokrohadisumarto
Zakat institutions relies on the et al. (2020)
Institution (X4)  public's  trust in  their
management
Understanding  Mastering the knowledge of 5 Cokrohadisumarto
of Professional the law of zakat, including who et al. (2020) and
Zakat (X5) is eligible to receive it and the Nuryana (2016)
difference between zakat and
other Islamic givings
Information on People may use zakat 5 Cokrohadisumarto
Zakat management institutions as a etal. (2020)
Management channel for distributing zakat
Institution (X6)  to the needy (mustahik)
Intention to pay The intention to pay zakat is a 7 Nuryana (2016)
zakat (2) voluntary act that arises from
one's heart without any sense
of compulsion.
Zakat paying Zakat-paying behavior refers 5 Suharli and

behavior (V)

to fulfilling the obligation to
pay a portion of one's wealth in
accordance  with Islamic
teachings.

Bahariska (2021)

Model Development

This research uses the partial least squares (PLS) method to analyze data. PLS-SEM is a
multivariate analysis tool that has strong analytical capabilities and is efficient and effective in
dealing with complex data. It has many advantages, including its ability to test complex
relationships (Hair et al., 2014). In this study, regression model 1 is used to test the factors that
influence the intention to pay zakat (H1-H6), and regression model 2 is used to test the factors
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that influence the behavior of paying zakat (H7). The following regression model will be used in
this study:

IPZ = a + By ATT + B,SN + B3PBC + B4CZI + BsUPZ + B4IZMI + e (1)
ZPB = a + B, ATT + B,SN + B3PBC + B4CZI + BsUPZ + BIZMI + B7IPZ + B,G + B, A +
B,LE + e (2)

The following equation includes various variables that are denoted by different letters: «a
represents a constant, 6 represents the regression coefficient. IPZ denotes the intention to pay
zakat, ATT denotes attitude, SN denotes subjective norm, PBC denotes perceived behavioral
control, CZI denotes credibility of zakat institution, UPZ denotes understanding of professional
zakat, IZMI denotes information of zakat management institution, G denotes gender, A denotes
age, LE denotes last education, and € represents the error term.

IV. Results and Discussions

Result of Demographic Data

The characteristics of the individuals who participated in the survey are presented in Table 3. The
majority of the respondents belonged to the Environmental Agency (29.0%), and 32.4% of them
were aged between 41 to 50 years. Furthermore, 55.2% of the respondents were female, and
75.2% of them were married. Almost half of the respondents (49.0%) had completed their
bachelor's degree (S1), and 57.2% of them had a monthly income ranging between IDR 3-5
million. The length of service of the respondents in the agency was more than 10 years for 62.1%
of them, and 71.0% of the respondents had a position or rank of grade IIl.

Table 3. Respondent Profile Summary

Respondent Characteristics Respondents (145 people) Percentage (100%)

Name of agency

Environmental Agency 42 29,0%
Health Department 41 28,3%
Tourism Department 18 12,4%
Education department 27 18,6%
Department of Agriculture 17 11,7%
Gender

Male 65 44,8%
Female 80 55,2%
Age

20-30 years 29 20,0%
31-40 years 27 18,6%
41-50 years 47 32,4%
51-60 years 42 29,0%
>60 t years 0 0%
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Respondent Characteristics Respondents (145 people) Percentage (100%)

Status

Unmarried 27 18,6%
Married 109 75,2%
More 9 6,2%
Latest education

High School 19 13,1%
Bachelor's degree 71 49,0%
Master's degree 31 21,4%
Doctorate degree 0 0%
More 24 16,5%
Income per month (IDR)

1-2 million 9 6,2%
3-5 million 83 57,2%
6-10 million 48 33,1%
>10 million 5 3,5%
Length of service at the institution

<1years 6 4,1%
1-5years 34 23,5%
6-10 years 15 10,3%
>10 years 90 62,1%
Position/rank

Class | 1 0,7%
Class Il 26 17,9%
Class Il 103 71,0%
Class IV 15 10,4%

Result of Measurement Model

There are two stages for assessing PLS-SEM analysis: the measurement model and structural
model (Hair et al., 2017). The purpose of the measurement model is to assess the reliability and
validity of the created items. Table 4 presents the reliability test measurements, which include
composite reliability, Cronbach alpha, and AVE (average variance extracted) values. According to
Hair et al. (2010), constructs are considered reliable if the Cronbach alpha value is greater than
0.60, composite reliability is greater than 0.70, and AVE is greater than 0.50.

Table 4 Convergent Validity and Reliability Analysis

Cronbach Composite

Construct - AVE

Alpha Reliability
Attitude 0.900 0.926 0.644
Subjective Norm 0.726 0.774 0.535
Perceived Behavioral Control 0.642 0.877 0.781
Credibility of Zakat Institution 0.844 0.916 0.733
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Cronbach Composite

Construct Alpha Reliability "V
Understanding of Professional Zakat 0.713 0.842 0.641
Information on Zakat Management Institution 0.835 0.908 0.714
Intention to Pay Zakat 0.671 0.875 0.778
Zakat Paying Behavior 0.672 0.889 0.728

Result of Structural Model

According to Table 5 and Figure 1, the intention to pay zakat is significantly influenced by the
interaction effect between subjective norm, credibility of zakat institutions, and information of
zakat management institutions (p < 0.05). However, attitude, perceived behavioral control, and
understanding of professional zakat (p > 0.05) have no effect on it. As a result, H2, H4, H6, and
H7 hypotheses are supported, whereas H1, H3, and H5 are not.

Table 5. Hypothesis Result

Original Sample Stapdérd T statistics -
sample mean deviation values
Attitude -> Intentionto pay ) o 0.061 0.066 0701  0.483
zakat
Subjective norm -> 0.188 0.184 0.070 2708 0007
Intention to pay zakat
Perceived behavioral
control -> Intention to pay 0.154 0.153 0.081 1914 0.056
zakat
Credibility of zakat
institution -> Intention to 0.273 0.269 0.101 2.711 0.007
pay zakat
Understanding of
professional zakat -> 0.014 0.019 0.103 0.133 0.894

Intention to pay zakat
Information on zakat
management institution -> 0.262 0.267 0.082 3.208 0.001
Intention to pay zakat
Intention to pay zakat ->

. ! 0.734 0.736 0.042 17553 0.000
Zakat paying behavior
Gender -> Zakat paying 0.133 0.133 0.061 2184  0.029
behavior
Age -> Zakat paying -0.006 -0.006 0.062 0095 0925
behavior
Last education -> Zakat 0.033 0.034 0.057 0582 0561

paying behavior
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Figure 1. Smart-PLS Analysis Results for Structural Models

The open-ended questions in the research questionnaire are divided into four parts. The first part

is related to the knowledge and understanding of professional zakat (income zakat). The second

part is about whether civil servants pay professional zakat. The third part includes two sub-section

guestions which ask about the factors that encourage civil servants to pay professional zakat, and

where and how civil servants usually pay it. Finally, the fourth part is related to the causes of civil

servants' reluctance to pay professional zakat. These open-ended questions were designed to

provide further explanation of the research variables. The answers to the narrative part are

summarized in the table below.

Table 6. Summary of Open-Ended Questions

Theme/topic Frequency Department Statement
(person)
Attitude 8 Department "I have not fulfilled the nisab and haul, as stated
of Health in DH1. According to DH2, we pay zakat after the
(DH) nisab is attained in one year. However, DH4

mentions that it has not reached the nisab, as
per BAZNAS Decree No. 22 of 2022.

DH5 explains that since they pay zakat once a
year, they calculate everything they have within
that year before paying zakat. DH6 mentions
that professional zakat can be paid at the
mosque through the mosque committee.

DH7 states that their salary is directly deducted

by the office treasurer, and any excess amount is
paid directly to their relatives and close
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Theme/topic Frequency Department Statement
(person)
neighbors every year. In DH3, they prefer to give
zakat directly to the needy people to strengthen
brotherhood among Muslims. Finally, DH8 says
that they may be paying zakat but they do not
understand it as professional zakat."
1 Department  “Directly paying your zakat to people in need or
of Tourism the poor is a great way to fulfill your religious
obligation and help those who are less
fortunate”
Subjective 3 Department  "Professional zakat is deducted directly from our
norm of Health salary, so we don't have to worry about paying it
(DH) ourselves. Moreover, | believe that paying
professional zakat can purify our income and
bring blessings. This is encouraged by my
husband, leadership, and the obligation
mentioned in the Al-Quran. As a Muslim, |
consider it my duty to pay zakat."
1 Department  “Paying professional zakat at work s
of Education recommended to be paid as soon as it is
(DE) received. Zakat on income can be paid monthly
or all at once at the end of the year”
Perceived 3 Department  “l am not sure where to pay professional zakat
behavioral of Tourism since the office treasurer deducts it from income
control (DT) (DT1 & DT2)”
1 Department  "The criteria for zakat maal are notin accordance
of Health with the provisions of Sharia."
(DH)
2 Department  "The amount of income and expenses are not
of Education balanced" (DE1).
(DE) "I'am willing to pay zakat, but my net income has
not yet reached the nisab" (DE2).
2 Department  "A new zakat regulation has been issued, which
of includes specific deductions and rules” (DEF1).
Environment " feel that the zakat institution is not
and Forestry transparent enough in their reporting.”
(DEF) " (DEF2).
Understanding 7 Department "I haven't explored this type of professional
of professional of zakat. Zakat is an obligation in Islam and is

zakat

Environment
and Forestry
(DEF)

typically deducted from my salary at a rate of
1.5% each month, which is then channeled to
BAZNAS. | assume that 1% of this amount is given
as alms to institutions, individuals, or
foundations regularly, whereas the remaining
1.5% is used for zakat. However, I'm not sure if
this falls under the category of professional zakat
as it's not clearly defined in Islamic law." (DEF1)
"In my understanding, there is no such thing as
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Theme/topic Frequency Department Statement
(person)
professional zakat in Islamic law." (DEF2) "I'm
not familiar with the concept of professional
zakat; it's not mentioned in As-Sunnah and could
be considered a bid'ah (innovation)." (DEF3)
"There's no knowledge regarding professional
zakat." (DEF4) "No one has calculated it, and no
one has included it in the workplace." (DEF5)
"There's no valid information about the payment
of professional zakat." (DEF6) "There's no
information available about the Amil institution
yet." (DEF7)
3 Department | am not familiar with the concept of professional
of Education zakat, the evidence supporting it, and the
(DE) payment process (DE1, DE2, DE3)
2 Department | am not familiar with the concept of professional
of zakat (DA1, DA2)
Agriculture
(DA)
2 Department "l only know about two types of zakat: zakat mal
of Tourism (wealth zakat) and zakat nafs (soul zakat/zakat
(DT) fitrah) (DT1) and | am not familiar with the
concept of professional zakat. What is the
evidence for it? (DT2)”
2 Department "lam aware of the concept of professional zakat,
of Health but | am not familiar with its supporting
(DH) evidence; | consider it an opinion rather than a

law." (DH1). "The evidence for professional zakat
is weaker compared to traditional zakat." (DH?2).

Discussion

Attitude

According to the results, the attitude towards the intention to pay zakat has a p-value of 0.483
and a t-statistic value of 0.701 (t-statistic < t-table 1.96). The hypothesis testing results indicate
that attitudes do not have a positive effect on the intention to pay zakat. This is consistent with
previous studies that suggest that attitude does not significantly influence the intention to pay
zakat. For example, Heikal & Khaddafi (2014) conducted studies that found attitude to be the
weakest predictor of the intention to pay zakat. These results are in line with the literature on
charitable donations (Armitage & Conner, 2001; Smith & McSweeney, 2007). Moreover, in the
Malaysian context, Kashif et al. (2015) discovered that there is no significant relationship between
attitude and the intention to donate money.

Many people might have a negative attitude towards paying zakat because they do not fully
comprehend its significance in Islam (Farouk et al., 2018). Those who face economic limitations
may see zakat as an additional burden and therefore reluctant to pay it (Hasan et al., 2017). Social
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norms and the environment surrounding an individual can also have an impact on their attitude
towards zakat (Sadallah & Abdul-Jabbar, 2022).

The Health Office and Tourism Office have presented arguments related to the basis of attitude
in determining the intention to pay zakat. According to their statements, civil servants muzaki pay
professional zakat once a year, after counting everything they have owned within one year.
However, there are certain conditions that must be met before paying zakat, such as not yet
fulfilling nisab and haul, issuing zakat after nisab in 1 year, not yet reaching the nisab in
accordance with BAZNAS Decree No. 22 of 2022, paying professional zakat with salary deducted
directly by the office treasurer, and possibly paying zakat but not understanding and realizing it
as professional zakat. Once these conditions have been met, the new zakat is calculated and paid.

According to civil servant Muzaki, it is preferable to pay zakat directly to individuals to strengthen
the bond between Muslims. Professional zakat payments can be made at the mosque through
the mosque committee, or directly to relatives and close neighbors once a year. Additionally,
professional zakat may be paid directly to those in need or the poor. Muzaki's decision to pay
zakat at the mosque may be influenced by factors such as convenience, habit, and trust in
managing zakat funds at the mosque, which is perceived to be more organized. However, if zakat
is paid directly to individuals and not through formal institutions, the distribution of zakat to
mustahik may be uneven as people tend to pay zakat to those in their immediate vicinity.

After analyzing the responses to the open-ended questions, it is evident that negative attitudes
significantly impact the inclination to pay zakat. These attitudes include not meeting the mishap
requirement, only paying professional zakat annually, lacking knowledge about professional
zakat, and choosing to directly donate zakat to foster brotherly relations with neighbors, those in
need, mosques, and other organizations. As a result, civil servants may not be fulfilling their
obligation to pay professional zakat.

Subjective Norm

The study concluded that subjective norms have a positive impact on the intention to pay zakat,
which is supported by the p-value of 0.007 and t-statistic value of 2.708 (t-statistic> t-table 1.96).
The results are consistent with previous studies that show a significant and positive effect of
subjective norms on the intention to pay zakat. Subjective norms refer to an individual's
perception of the expectations and demands of the surrounding community regarding paying
zakat. This perception plays a vital role in shaping one's intention to pay zakat. Studies such as
Bidin et al., 2009; Sapingi et al., 2011; Saad & Haniffa, 2014; Bin-Nashwan et al., 2017; Farouk et
al., 2018; Bin-Nashwan et al., 2021 have all found similar results.

In Islamic societies, paying zakat is seen as a strong social norm, as noted by Huda et al. (2012).
Family and peer influence can further reinforce this subjective norm, as highlighted by Saad et al.
(2019). Meanwhile, Azman & Bidin (2015) suggest that education and familiarity with Islamic
principles can also play a role in shaping subjective norms. In fact, Kashif & De Run (2015) found
that a deeper understanding of Islamic teachings and the importance of zakat can foster positive
subjective norms.
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Here are some reasons expressed by the Health Office respondents as to why subjective norms
can positively impact the intention to pay zakat: "Since professional zakat is deducted directly
from our salary, we don't have to worry about paying it ourselves. Additionally, | believe that
paying professional zakat can purify our income and bring blessings. Moreover, as a Muslim, it is
my obligation to pay professional zakat as per the Quranic order, and the encouragement from
my husband and superiors motivates me to do so." The Education Office respondent also shared,
"I pay professional zakat at my workplace. It is recommended that we pay it when we receive our
income, but it can also be paid annually or monthly."

Based on this statement, direct salary deduction may be a favorable financial approach for civil
servant muzaki, as it eliminates the need for them to handle the payment process directly. This
can instill a sense of reassurance and confidence when fulfilling zakat obligations. Moreover,
social factors such as the organizational culture and colleagues who also choose to pay zakat
through direct deduction may serve as a source of encouragement for civil servants to adopt the
same practice.

In general, the intention to pay for zakat is influenced by subjective norms. These norms can be
categorized into two groups: religious and non-religious. On the religious side, the normis linked
to religious rules that mandate the payment of zakat once income reaches nishab. On the non-
religious side, the norm is associated with government or office regulations requiring professional
zakat payment. Furthermore, individuals may choose to pay professional zakat due to
encouragement from family and leaders.

Perceived Behavioral Control

According to the results, the perception of behavioral control on the intention to pay zakat has a
p-value of 0.056 and a t-statistic value of 1.914 (t-statistic < t-table 1.96). The findings of this
hypothesis suggest that perceived behavioral control has a positive impact on the intention to
pay zakat, but this cannot be supported by the data. This result aligns with previous studies on
charitable giving behavior, which found no significant relationship between perceived control
over making charitable donations and the intention to donate money (Kashif et al., 2015).

It has been observed that some individuals may perceive themselves as having limited control
over the act of paying zakat (Heikal & Khaddafi, 2014). This feeling may arise due to various
factors, such as financial constraints or lack of clarity regarding the advantages of zakat (Bin-
Nashwan et al., 2020). Moreover, if individuals are uncertain about the utilization and benefits of
zakat, it can result in a negative perception of control (Saad et al., 2020).

According to the Tourism Office respondents, factors such as a lack of a steady income or
uncertainty about where to pay professional zakat do not impact the intention to pay zakat. The
Health Office respondent highlighted that certain criteria related to zakat maal are not met.
Respondents from the Education Office mentioned that an imbalance between income and
needs, as well as not meeting the nisab threshold, can lead to reluctance to pay zakat.
Additionally, respondents from the Environmental Agency expressed concerns about the
transparency of reporting from BAZNAS DIY regarding zakat deductions and rules.
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Based on the feedback from respondents, it appears that there are various factors that impact
their perception of behavioral control and their intention to pay zakat. These factors include
income level, lack of awareness about BAZNAS, unfamiliarity with sharia provisions related to
professional zakat, and limited financial transparency from the office or BAZNAS. It seems that
low income and insufficient knowledge about professional zakat and BAZNAS can lead to
demotivation among some muzaki when it comes to paying zakat. Additionally, civil servant
muzaki may face financial constraints due to higher expenses compared to their income, making
it challenging to allocate a portion of their earnings for professional zakat.

Credibility of Zakat Institution

According to the results, the credibility of Zakat institutions has a significant influence on the
intention to pay Zakat. The p-value is 0.007, and the t-statistic value is 2.711 (t-statistic > t-table
1.96). This hypothesis testing confirms that the credibility of Zakat institutions has a positive effect
on the intention to pay Zakat. The more credible the institution, the more likely it is to be
considered as a place to pay Zakat (Haji-Othman et al., 2017). Similarly, Alhidari (2014) found that
trust in charitable organizations directly impacts donation intentions, and Alhidari & Saad (2018)
discovered that individual trust affects both donation intentions and actual donations.

Some researchers such as Njite & Parsa (2005), Bianchi & Andrews (2012), and Liu & Tang (2018)
have found inconsistent results regarding the relationship between trust and purchase intention.
However, trust in zakat institutions plays a crucial role in determining and promoting zakat
compliance, as suggested by Tsalas et al. (2019), Bin-Nashwan et al. (2021), and Sadallah & Abdul-
Jabbar (2022). It is worth noting that research on the impact of trust on zakat compliance
intention is scarce, as highlighted by Ali et al. (2017).

Understanding of Professional Zakat

Based on the results of the study, it was found that the understanding of professional zakat and
the intention to pay zakat are not significantly related, as indicated by a p-value of 0.894 and a t-
statistic value of 0.133 (t-statistic < t-t-table 1.96). This means that the understanding of
professional zakat does not necessarily lead to a higher intention to pay zakat. These findings are
consistent with the results of a previous study conducted by Saad et al. (2019), which suggested
that individuals may not have a clear understanding of the criteria for paying professional zakat,
leading to confusion and doubt in the community about paying zakat. According to Widiyanto
(2017), having knowledge and understanding about zakat is essential in motivating individuals to
fulfill their zakat obligations.

According to research by Cokrohadisumarto et al. (2020), the government must make significant
efforts to educate the Muslim community on professional zakat if they wish to increase zakat
revenue to the desired level. Saad et al. (2020) also emphasized the importance of zakat
knowledge in promoting compliance. However, despite various factors influencing the level of
understanding among zakat players (Ab Rahman et al., 2019), the assessment of their knowledge
remains unsatisfactory (Saad et al., 2019). Many individuals still lack adequate knowledge on how
to calculate and determine the proper amount to be paid as zakat (Muhammad, 2016). Therefore,
a sustainable zakat da'wah movement is necessary to improve people's understanding of zakat.
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The Environmental Agency respondents have presented various arguments to explain the
phenomenon. For instance, some have expressed uncertainty about the nature of professional
zakat. While they acknowledge that zakat is an obligation in Islam, they also note that their
monthly salary includes an agreement to deduct 1.5% (voluntarily) for donation to BAZNAS. They
assume that 1% goes to institutions, individuals or foundations that receive monthly payments,
while the remaining 2.5% is distributed to the rightful recipients. However, one respondent is still
uncertain whether this falls under the category of professional zakat.

Moreover, the respondent from the Environmental Agency explained that there is no such thing
as professional zakat in Islamic law. He added that it is a new concept that is not mentioned in
As-Sunnah and could potentially be considered bid'ah. No one has yet calculated or
accommodated it in the workplace, and there is a lack of valid information on payment and the
amil institution. The respondent from the Education Office also admitted to not having a clear
understanding of professional zakat, its evidence, or the payment process. Similarly, respondents
from the Agriculture, Tourism, and Health Offices expressed a lack of knowledge about
professional zakat, with some only familiar with zakat mal and zakat nafs. One respondent from
the Health Office further stated that there is insufficient information on the distribution of
professional zakat, and the concept remains an opinion rather than a law.

From these facts, civil servants require further promotion and education on the topic of
professional zakat. Despite its mention in both the Al-Quran and As-Sunnah, many civil servants
still lack a deep understanding of this concept and are unaware of its relationship to maal zakat.
Technical approaches through regulations and Zakat institutions have proven ineffective in
improving this understanding.

Information Provided by Zakat Management Institution

The test results showed that the information provided by Zakat Management Institutions has a
significant impact on the intention to pay zakat, with a p-value of 0.001 and a t-statistic value of
3.208 (t-statistic > t-table 1.96). This means that the information plays an important role in
enhancing credibility and influencing the intention to pay zakat positively. According to
Cokrohadisumarto et al. (2020), information can help reinforce the impact of credibility on the
intention to pay zakat.

According to Sadallah & Abdul-Jabbar (2022), providing clear and honest details about zakat
collection and distribution can encourage individuals to feel more confident in contributing.
Additionally, research by Abdul-Razak et al. (2019) suggests that social media can be a powerful
tool for disseminating this information. By actively engaging with their audience on social media,
zakat management institutions can increase awareness and inspire people to fulfill their zakat
obligations (Bin-Nashwan, Abdul-Jabbar, & Aziz, 2019).

According to research by Alhidari & Saad (2018), zakat management institutions play a vital role
in increasing public awareness of zakat. Muhammad (2016) also found that information about
zakat programs run by these institutions can encourage individuals to contribute. In fact, as noted
by Saad et al. (2019), the greater the amount of information individuals have about zakat, the
more likely they are to have a positive inclination towards fulfilling this obligation.
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Zakat Paying Behavior

According to the results, the p-value of the intention to pay zakat on the behavior of paying zakat
is 0.000 and the t-statistic value is 17.553 (t-statistic> t-table 1.96). Based on the testing of this
hypothesis, it appears that the act of intending to pay zakat has a positive impact on following
through with paying it. This positive influence is significant and aligns with previous research (Haji-
Othman et al., 2017; Saad & Haniffa, 2014). The fact that intention plays a mediating role in the
relationship between TPB factors and compliance behavior is also consistent with TPB literature
(Rah et al., 2004; Smith & McSweeney, 2007; Malik & Younus, 2019). These findings support the
idea that a positive attitude, subjective norm, and perceived behavioral control are crucial in
encouraging zakat-paying behavior when coupled with positive intentions.

The importance of intention as a strong predictor of behavior is emphasized by TPB. A person's
awareness of religious teachings and level of faith can strengthen their intention to pay zakat
(Ajzen, 1991). The relationship between adherence to religious teachings and the implementation
of zakat commands can shape a person's intention to pay zakat (Abdullah & Dusuki, 2014). A
positive impetus to the intention and behavior of paying zakat can be provided by the religious
community environment (Mahdzan & Abdul-Rahman, 2012). Understanding the urgency of zakat
and its positive impact can also strengthen intention and lead to real action (Haji-Othman et al.,
2017). Therefore, the intention to pay zakat, which has a positive effect on the behavior of paying
zakat, can involve a deep understanding of the relationship between intention and real action
within the context of paying zakat.

V. Conclusion and Recommendation

Theoretically, this research enriches the literature on factors influencing the intention to pay
zakat. This study also provides empirical evidence of the application of the Extended Theory of
Planned Behaviour (ETPB) in explaining the intention of civil servants in DIY to pay zakat from
their work income. The ETPB used in this research includes six predictors: attitude, subjective
norm, perceived behavioural control, credibility of zakat institutions, understanding of
professional zakat, and information from zakat management institutions. With this extended
version, the research can explain more variation in intention compared to previous models that
only used the Theory of Reasoned Action (TRA) or the Theory of Planned Behaviour (TPB), which
each had three and four predictors respectively (Heikal & Khaddafi, 2014; Saad & Haniffa, 2014;
Farouk et al., 2018; Bin-Nashwan et al., 2021).

This study concludes that factors such as attitude, perceived behavioural control, and
understanding of professional zakat do not significantly impact individuals' intent to perform
zakat-paying behaviour. This is likely since giving zakat is a deeply personal and religious act that
is typically done anonymously, without any identifying information (Andam & Osman, 2019). To
encourage civil servant muzaki to pay zakat to zakat institutions, these institutions must pay
serious attention to these three important factors. Improving the image and reputation of zakat
institutions, along with increasing transparency in the collection and distribution of zakat to the
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public, is crucial (Saad & Haniffa, 2014). Additionally, promotional activities should be increased
to remind the Muslim community to comply with zakat obligations (Andam & Osman, 2019).

Intention plays a crucial role in encouraging muzaki to fulfil their zakat obligations. To achieve
this, zakat institutions must develop effective strategies that foster a strong intention to pay zakat
(Farouk, Idris, & Saad, 2018). Additionally, a Pergub Circular Letter mandating civil servants to pay
professional zakat is necessary. The Regent of Kulon Progo has already implemented Circular
Letter Number 450/1688, which requires zakat contributions or other social funds. This initiative
is expected to enhance the faith and piety of civil servants in DIY and promote social welfare in
the community. This study has certain limitations that may affect its results or conclusions. The
study solely examines civil servants working in five offices within the Yogyakarta Special Region,
specifically the Health, Environment, Tourism, Education, and Agriculture Offices. To enhance
future research, it is recommended to expand the sample size by including private employees and
involving religious and government organizations. Furthermore, researchers could combine data
from various cities into a single data set and compare results between different cities and
countries with larger sample sizes for more comprehensive analysis (Saad & Haniffa, 2014; Ur
Rehman et al., 2021).

This study utilizes the extended TPB to explore the phenomenon of professional zakat
compliance. However, the effectiveness of TPB in explaining zakat-paying behaviour is limited
(Huda et al, 2012; Andam & Osman, 2019; Bin-Nashwan et al.,, 2022). To expand the
understanding of zakat compliance, it is recommended that future researchers investigate other
behavioural perspectives, such as social cognitive theory, to encompass more determinants of
compliance behaviour (Sadallah et al., 2023). Furthermore, this study solely concentrates on the
aspect of zakat related to the professional sphere, as observed in the works of Farouk et al. (2018)
and Ur Rehman et al. (2021). It is suggested that upcoming research should encompass a broader
spectrum of factors that promote the inclination to pay zakat, including business zakat,
agricultural zakat, savings zakat, and other relevant categories (Cokrohadisumarto et al., 2020;
Sadallah & Abdul-Jabbar, 2022).
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